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Today’s Agenda
Here’s what we’ll cover:

1. You should probably write long content

2. How do you get people to read long content?

3. The fastest way to write for Google 

4. How to grow your contact list without increasing 

website traffic



From 8,000 per month to 200,000 per month

Source: ActiveCampaign’s Google Analytics



Today is about the fundamentals 
that just work

Keep an eye out for links to deep-dive 
resources (like this one)

https://www.activecampaign.com/blog/how-to-grow-your-blog


You should probably write long 
content



People who write long say they get results

Source: Orbit Media Studios

https://www.orbitmedia.com/blog/blogging-statistics/


In 100 million 
articles, the long 
content won more 
shares

Source: Buzzsumo and Noah Kagan

https://okdork.com/why-content-goes-viral-what-analyzing-100-millions-articles-taught-us/


“A larger percent of the longer 
posts tend to have high values. 

So while the median time spent 
decreases, longer posts are 
also more likely to be one of the 
hits that perform especially 
well.”

Source: Medium Data Lab

https://medium.com/data-lab/the-optimal-post-is-7-minutes-74b9f41509b


You don’t have to write long content.
(check out these 10 types of content that work)

But don’t be afraid of long content.

https://www.activecampaign.com/blog/types-of-content


How do you get people to read long 
content?



3 ways to get people to read your content

1. Start with a narrow topic and 
answer it completely 📍

2. Format for scanners 👀
3. Instead of just giving advice, prove 

that you’re right 📊



1. Start with a narrow topic

Source: ActiveCampaign

https://www.activecampaign.com/blog/crm-vs-email-marketing


No more of this:

“The Ultimate Guide to Nothing in 
Particular”



Source: Copyhackers

Use the words your 
audience uses

Customer research lets you:

1. Hold attention
2. Completely answer questions
3. Find new content topics
4. Make people feel understood
5. Convert more

You’ll find what people care about, then 
give them they answers they need.

Read this for more on great customer 
research.

https://copyhackers.com/2014/10/amazon-review-mining/
https://www.activecampaign.com/blog/market-research-for-marketing-copy
https://www.activecampaign.com/blog/market-research-for-marketing-copy


2. Format for scanners

Source: Andy Crestodina

https://www.orbitmedia.com/


“On the average Web page, users have time to read at 
most 28% of the words during an average visit; 20% is 

more likely.”

– Nielsen Norman Group, How Little Do Users Read?

https://www.nngroup.com/articles/how-little-do-users-read/


The F-Shape (and other stories) 

Nielsen Norman Group, F-Shaped Pattern For 
Reading Web Content

https://www.nngroup.com/articles/f-shaped-pattern-reading-web-content-discovered/
https://www.nngroup.com/articles/f-shaped-pattern-reading-web-content-discovered/


The F-Shape (and other stories) 

People use other scanning patterns. 
Scanning pattern depends why they’re on the page. 

● Layer-cake pattern: Scan mostly the headings and subheadings
● Spotted pattern: Skips large blocks of text. Seeking specific information.
● Marking pattern: The eye stays in one place as they scroll (especially mobile)
● Bypassing pattern: Skip lists that start with the same words
● Commitment pattern: Reading everything on the page

Nielsen Norman Group
F-Shaped Pattern of Reading on the Web: Misunderstood, But Still Relevant 

https://www.nngroup.com/articles/f-shaped-pattern-reading-web-content/


3. Show people why you’re right

So far in this presentation:

1. Google Analytics data
2. Survey data
3. Data analysis from social media
4. Data analysis on engagement
5. Specific case studies
6. Eye tracking research

Your content is more persuasive and holds attention if you prove 
why you’re right — using multiple types of evidence.



The Copy Machine Study

Giving a reason makes you more persuasive:

1. Version 1: Can I make some copies? (60%)
2. Version 2: Because I’m in a hurry (94%)
3. Version 3: Because I need to make some 

copies (93%)

Even when given a nonsense “because,” giving an 
explanation was more persuasive.  

Source: Journal of Personality 
and Social Psychology

https://jamesclear.com/wp-content/uploads/2015/03/copy-machine-study-ellen-langer.pdf
https://jamesclear.com/wp-content/uploads/2015/03/copy-machine-study-ellen-langer.pdf


The fastest way to write for Google 
(without losing people)



Google gives the most traffic

Source: SparkToro

https://sparktoro.com/blog/the-powerhouses-of-the-internet-are-turning-hostile-to-websites/


Google gives the most traffic – especially at scale

Source: Animalz

https://www.animalz.co/blog/the-growth-wave/


3 fundamentals of SEO for content:

1. Start with “pain point” SEO

2. Look at what’s currently ranking

3. Include phrases related to your keyword



1. Start with Pain Point SEO

Source: Grow and Convert

https://growandconvert.com/content-marketing/seo-content-conversions/


1. Start with Pain Point SEO

How can you get the insights you need for pain point 
SEO?

1. Customer research interviews
2. Sales calls
3. Feedback forms or surveys
4. Keyword research tools

Put phrases from customer research into keyword 
tools to find the overlap

Here’s how to do customer research with no budget.

https://www.activecampaign.com/blog/how-to-do-market-research-for-small-business


2. Look at what’s already ranking





3. Include related phrases

Google understands content based on context. 
You can find related phrases using:

1. Keyword research tools
2. People also ask boxes
3. Google’s suggestions
4. Reading content that ranks

You can get more details in this post about how to 
grow your blog.

How to Research Keywords, 
via Orbit Media

https://www.activecampaign.com/blog/how-to-grow-your-blog
https://www.activecampaign.com/blog/how-to-grow-your-blog
https://www.orbitmedia.com/blog/how-to-research-keywords-tips/


How to grow your contact list 
without increasing website traffic



Two proven ways to improve conversions

Prominence Promise

Make your opt-in form more 
visible by using modals 
(they really work).

Offer something amazing to 
new subscribers, and nail 
your opt-in copy.



Prominence: Pop-ups work

Source: Sumo

https://sumo.com/stories/pop-up-statistics


Prominence: In-line CTAs 
can work too

Source: 
Backlinko

https://backlinko.com/increase-conversions


Prominence: Pop-ups work

Source: Sumo

https://sumo.com/stories/pop-up-statistics


Promise: What are you offering?

See This Just Works here

https://thisjustworks.co/?invite=TJWAG2020&utm_source=ActiveCampaign&utm_medium=email&utm_content=Finally%2C+a+virtual+event+that+JUST+WORKS&utm_campaign=MKT-2024


Promise: What are you offering?

Get the 6 emails here

https://www.activecampaign.com/blog/welcome-email-series


Promise: Make your offer sound amazing

Three fundamentals of a great offer:

1. Be clear—impossible to misunderstand
2. Say what you’re offering and how it will help
3. Use the words your audience uses to 

describe their problems

Get a whole webinar about writing great copy here.

Learn more about opt-in copy specifically (plus 
10+ examples) in this blog post.

https://www.activecampaign.com/blog/how-to-write-great-copy
https://www.activecampaign.com/blog/opt-in-copy


More visitors x higher conversion 
rate = bigger email list!



Some resources for you

https://www.activecampaign.com/free-marketing-tools/
content-marketing-strategy-templates

https://www.activecampaign.com/free-marketing-tools/content-marketing-strategy-templates
https://www.activecampaign.com/free-marketing-tools/content-marketing-strategy-templates

