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Introduction
Welcome to ActiveCampaign! The real power of the ActiveCampaign platform is the many ways you can 
collect information and act on it, using personalized automations to create better customer experiences. 
This playbook will provide you, as a customer, with action-oriented onboarding activities that will help you 
automate the data collection process. We want to make sure we are providing you the necessary knowledge 
to achieve your first wins within the platform!

For the purposes of this playbook, we’ll be looking at how to automate collection of 4 types of customer 
data: personal data, engagement data, behavioral data, and attitudinal data.

● Personal data consists of basic identifiable information such as a customer’s name, email, phone 
number, address, job title, account information, age, birthday, etc.

● Engagement data details how consumers interact with your website, mobile apps, text messages, 
social media pages, emails, paid advertising, etc.

● Behavioral data includes transactional details such as purchase histories, product usage 
information (e.g., repeated actions), and qualitative data (e.g., site tracking information).

● Attitudinal data encompasses metrics on consumer satisfaction, purchase criteria, product 
desirability, preferences and more. 

Note

ActiveCampaign features mentioned in this guide are available to customers on all plan tiers (Lite, 
Plus, Professional, Enterprise) unless noted otherwise.
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Need Additional Help?
As you progress through this playbook, there are most likely going to be areas where you have questions or 
specific use cases you need help with or would like to discuss. To provide additional educational support, 
we have an amazing Community where you can interact and get help from fellow business owners.

ActiveCampaign Community

Ask a question in the Community! Learn from other ActiveCampaign users, and get your questions 
answered by ActiveCampaign employees and other experts. 

Join our community

https://www.activecampaign.com/community
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KEY ONBOARDING ACTIVITIES

Automate Collection of Personal Data
Personal data consists of basic identifiable information such as a customer’s name, email, phone number, 
address, job title, account information, age, birthday, etc. 

Your customer’s personal data is immensely helpful for personalizing the messaging you put in front of each 
contact. Over time, this information can also be used to understand and hone your target demographic and 
focus on prospects who are the best fit for certain products and services.

Here are a few ways you can use ActiveCampaign to automate collection of personal data:

Collect personal data with Forms

Ask your contacts for information when they subscribe to your newsletter, sign up for a 
membership, register for a webinar, etc.

Consider what information would be valuable to know about your customers, then create a unique 
form to capture that data, and finally start collecting data by adding the form to your site page. 

If you’re already using a third party form creator (e.g., Typeform) and want to stick with it, make 
sure to integrate it with ActiveCampaign to make use of that information.

If you’re on the Plus plan and above and don’t have a website, you can create your own landing 
page in ActiveCampaign and add your form there to collect information.

Important Note: Any time you collect data, you must be transparent about how that data will be 
processed (e.g., Terms of Service, Privacy Policy) and gain consent freely from your customers. Check 
out this guide to learn more!

Sync data over from other applications

Integrate your favorite applications with ActiveCampaign — from payment processors (i.e., Stripe, 
PayPal) to membership websites (i.e., MindBody) and ecommerce stores (i.e., Shopify, 
BigCommerce, WooCommerce, Square) — so you can automatically sync over personal data that 
has already been collected.

https://help.activecampaign.com/hc/en-us/articles/221433307-Custom-contact-field-overview
https://help.activecampaign.com/hc/en-us/articles/115000844344-Create-a-form-in-ActiveCampaign?_ga=2.191544746.1257030593.1639507731-493979188.1639507731
https://help.activecampaign.com/hc/en-us/articles/115000844344-Create-a-form-in-ActiveCampaign?_ga=2.191544746.1257030593.1639507731-493979188.1639507731
https://www.activecampaign.com/learn/guides/how-to-add-forms-to-your-website
https://help.activecampaign.com/hc/en-us/articles/360009288019-How-to-connect-your-Typeform-account-to-ActiveCampaign
https://help.activecampaign.com/hc/en-us/articles/360000168604-What-are-integrations-
https://help.activecampaign.com/hc/en-us/articles/360016066860-How-to-create-a-landing-page-in-ActiveCampaign
https://help.activecampaign.com/hc/en-us/articles/360016066860-How-to-create-a-landing-page-in-ActiveCampaign
https://help.activecampaign.com/hc/en-us/articles/360016067120-Add-an-ActiveCampaign-form-to-your-landing-page
https://www.activecampaign.com/learn/guides/preparing-for-the-gdpr-collecting-consent
https://help.activecampaign.com/hc/en-us/articles/360000168604-What-are-integrations-
https://help.activecampaign.com/hc/en-us/articles/360016037040-How-to-connect-your-Stripe-account-to-ActiveCampaign
https://help.activecampaign.com/hc/en-us/articles/360016079159-Use-the-ActiveCampaign-PayPal-integration
https://help.activecampaign.com/hc/en-us/articles/115001128784-MINDBODY-integration
https://help.activecampaign.com/hc/en-us/articles/115000202150-How-to-connect-your-Shopify-store-to-ActiveCampaign#take-note
https://help.activecampaign.com/hc/en-us/articles/115001313130-BigCommerce-integrations
https://help.activecampaign.com/hc/en-us/articles/224445088-Ways-to-integrate-with-WooCommerce
https://help.activecampaign.com/hc/en-us/articles/360001534319-How-to-connect-your-Square-store-to-ActiveCampaign
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KEY ONBOARDING ACTIVITIES

Automate Collection of Engagement Data
Engagement data details how consumers interact with your website, mobile apps, text messages, social 
media pages, emails, paid advertising, etc.

Customer engagement data is critical for understanding whether the messaging you are sending your 
prospects and customers is resonating with them. Engagement data also helps you understand which 
online social mediums are most effective for you to have a presence on, so you can reach the most qualified 
prospective buyers.

Here are a few ways you can use ActiveCampaign to automate collection of engagement data:

Track website activity

Set up site tracking to track website visits made by your contacts and get real time engagement 
data that you can take action on.

Important Note: When implementing site tracking, consider creating a "Tracking Consent" notice on 
your site that states what information is being collected and how that information will be used based 
on the consent you are requesting. Please read this help article to learn more about site tracking and 
the GDPR.

Monitor engagement with Automation recipes

Add an engagement tagging automation to constantly monitor which of your contacts are most 
engaged — as well as least engaged — so you can personalize communication accordingly. Check 
out this blog for more ideas on other engagement automation recipes you can use.

Measure effectiveness of marketing activities 

If you’re on a Professional or Enterprise plan, you can use attribution and set up UTM parameters 
on your advertising campaigns to track contact engagement. Using attribution can help you find the 
digital marketing channels that best reach your target audience.

https://help.activecampaign.com/hc/en-us/articles/221493708-How-to-set-up-Site-Tracking
https://help.activecampaign.com/hc/en-us/articles/360000872064-Site-tracking-and-the-GDPR#site-tracking-and-the-gdpr-0-0
https://help.activecampaign.com/hc/en-us/articles/360000055910-How-to-track-your-contact-engagement-with-tagging-and-automation#how-to-track-your-contact-engagement-with-tagging-and-automation-0-0
https://www.activecampaign.com/blog/customer-engagement-automations
https://help.activecampaign.com/hc/en-us/articles/115000686250-An-overview-of-Attribution
https://help.activecampaign.com/hc/en-us/articles/115000686370-How-do-I-setup-ActiveCampaign-touchpoints-traffic-sources-for-Attribution-#how-do-i-setup-activecampaign-touchpoints-traffic-sources-for-attribution--0-0
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KEY ONBOARDING ACTIVITIES

Automate Collection of Behavioral Data
Behavioral data includes transactional details such as purchase histories, product usage information (e.g., 
repeated actions), and qualitative data (e.g., site tracking information).

Behavioral data your contacts are exhibiting is some of the most essential information you can collect for 
personalizing messaging with your contacts. For example, transactional information such as whether a 
person is a current subscriber, how much they have engaged in a buying process, or their past purchase 
history, will inform what messaging to put in front of them next.

Here are a few ways you can use ActiveCampaign to automate collection of behavioral data:

Track website activity

Leverage site tracking data to “see” and then “react” in real-time as contacts visit your site and 
view specific categories and pages. Site tracking provides behavioral data that can be used to 
automatically create personalized experiences for each of your contacts as they interact with your 
site and/or landing page(s).

Bonus Content: Check out this great blog on how to use behavioral targeting to help you get the right 
message to the right contact at the right time.

Integrate purchase data from third party ecommerce tools

If you’re on a Plus plan and above, you can use deep data integrations to connect an ecommerce 
store (i.e., Shopify, BigCommerce, WooCommerce, Square) with ActiveCampaign and collect 
valuable purchase data that can be used to interact with your contacts in a deeper way.

Collect cart abandonment data

Once you’ve set up a deep data integration (i.e., Shopify, WooCommerce), you’ll have access to the 
Abandoned Cart feature and will be able to use that data to create an abandoned cart automation 
that emails customers whenever they leave behind items in their shopping cart.

https://help.activecampaign.com/hc/en-us/articles/221542267-An-overview-of-Site-Tracking
https://help.activecampaign.com/hc/en-us/articles/115001573610-How-to-trigger-ActiveCampaign-automations-based-on-web-site-visits
https://help.activecampaign.com/hc/en-us/articles/360016066600-How-site-tracking-works-with-your-ActiveCampaign-landing-page#how-site-tracking-works-with-your-activecampaign-landing-page-0-0
https://www.activecampaign.com/blog/behavioral-targeting-site-tracking-and-marketing-automation
https://www.activecampaign.com/learn/guides/deep-data-integrations-101
https://help.activecampaign.com/hc/en-us/articles/115000202150-How-to-connect-your-Shopify-store-to-ActiveCampaign#take-note
https://help.activecampaign.com/hc/en-us/articles/115001313130-BigCommerce-integrations
https://help.activecampaign.com/hc/en-us/articles/224445088-Ways-to-integrate-with-WooCommerce
https://help.activecampaign.com/hc/en-us/articles/360001534319-How-to-connect-your-Square-store-to-ActiveCampaign
https://www.activecampaign.com/learn/guides/how-to-leverage-purchase-data-with-activecampaign
https://www.activecampaign.com/learn/guides/how-to-leverage-purchase-data-with-activecampaign
https://help.activecampaign.com/hc/en-us/articles/115000202150-How-to-connect-your-Shopify-store-to-ActiveCampaign#take-note
https://help.activecampaign.com/hc/en-us/articles/224445088-Ways-to-integrate-with-WooCommerce
https://help.activecampaign.com/hc/en-us/articles/360001045964#abandoned-cart-deep-data-overview-0-0
https://help.activecampaign.com/hc/en-us/articles/360001046024-How-do-I-create-an-abandoned-cart-automation-Deep-Data-integration-#how-do-i-create-an-abandoned-cart-automation-deep-data-integration--0-0
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KEY ONBOARDING ACTIVITIES

Automate Collection of Attitudinal Data
Attitudinal data encompasses metrics on consumer satisfaction, purchase criteria, product desirability, 
preferences and more.

Your customer’s attitudinal data is essential for helping you determine your most effective paths for 
communicating with your contacts to get them to take action. Understanding your customer’s sentiments 
towards the experiences they are having with your business will help you identify where you have 
opportunities to hone and iterate on your customer journey, and allow you to optimize the conversion of 
new contacts entering your funnels.

Here are a few ways you can use ActiveCampaign to automate collection of attitudinal data:

Capture customer preferences with Forms

Use custom fields in your forms to capture your lead’s subscription preferences, as well as what 
problems they are trying to solve for. This will allow you to understand what they are most 
interested in learning about from you, so you can tailor your messaging with your brand new 
prospect from the very beginning.

Bonus Content: If you’re on a Professional or Enterprise plan and are using the ActiveCampaign CRM, 
you have access to sentiment analysis with deal emails. Here’s a great video on how you can use 
sentiment analysis to create the best experiences possible for your customers.

Automate requests for customer feedback

Understand customer sentiment by creating an automation that automatically emails new 
customers a certain time period after they’ve made a purchase and their new product or service is 
available to them. Here are a few automation recipes to help you get started:

● Survicate: Send an NPS (Net Promoter Score) survey when someone buys from you

● Request for Review After Purchase

● Post-Project Feedback Request for Contact Automation Recipe

● PayPal: Post-Purchase Feedback Survey

● Email Highly Engaged Customers For Feedback

https://help.activecampaign.com/hc/en-us/articles/221433307-Custom-contact-field-overview
https://help.activecampaign.com/hc/en-us/articles/115000844344-How-to-create-a-form-in-ActiveCampaign#take-note
https://help.activecampaign.com/hc/en-us/articles/115001748924-How-can-I-let-contacts-manage-their-subscriptions-in-ActiveCampaign-#how-to-create-a-subscription-preferences-form
https://help.activecampaign.com/hc/en-us/articles/360018503319-Use-sentiment-analysis-with-deal-emails#use-sentiment-analysis-with-deal-emails-0-0
https://m.youtube.com/watch?v=LwK_OIA0v3Y
https://help.activecampaign.com/hc/en-us/articles/218788657-What-are-automations-in-ActiveCampaign-An-overview#use-cases-and-example-automations
https://help.activecampaign.com/hc/en-us/articles/360013630199-How-to-use-pre-built-automation-recipes-in-ActiveCampaign
https://www.activecampaign.com/marketplace/recipe/survicate-send-an-nps-net-promoter-score-survey-when-someone-buys-from-you
https://www.activecampaign.com/marketplace/recipe/request-for-review-after-purchase
https://www.activecampaign.com/marketplace/recipe/assignment-end-review-contact
https://www.activecampaign.com/marketplace/recipe/paypal-post-purchase-feedback-survey
https://www.activecampaign.com/marketplace/recipe/highly-engaged-customer-feedback

