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Introduction
Welcome to ActiveCampaign! This playbook will provide you, as a customer, with action-oriented 
onboarding activities that will help you improve brand awareness/recognition for your business. We want to 
make sure we are providing you the necessary knowledge to achieve your first wins within the platform!

For the purposes of this playbook, we’ll be looking at brand awareness and brand recognition as two 
different terms. Brand awareness is how familiar people are with who you are — quite simply, do people 
know your brand exists. When you are creating and sharing communications to raise brand awareness, it is 
centered around presenting your brand in a clear and concise way (vs. trying to make a hard sell/conversion 
on your products or services).

Eventually the goal is to turn brand awareness into brand recognition. Brand recognition transcends basic 
familiarity with your business. It is the ability for your customers to connect you and the products/services 
you provide to the problems they are experiencing, or want your business to solve for them. This cultivates 
a meaningful connection for your customers to your brand, and increases the likelihood of your prospects 
coming to you to solve their problem once they are ready to move forward.

Building a brand takes time and requires patience and consistency. This playbook will introduce the 
strategies behind how to use ActiveCampaign to develop, grow, and maintain your brand. If you need 
additional help getting started with developing your brand, check out this blog.

Note

ActiveCampaign features mentioned in this guide are available to customers on all plan tiers (Lite, 
Plus, Professional, Enterprise) unless noted otherwise.

https://www.activecampaign.com/blog/brand-development
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Need Additional Help?
As you progress through this playbook, there are most likely going to be areas where you have questions or 
specific use cases you need help with or would like to discuss. To provide additional educational support, 
we have an amazing Community where you can interact and get help from fellow business owners.

ActiveCampaign Community

Ask a question in the Community! Learn from other ActiveCampaign users, and get your questions 
answered by ActiveCampaign employees and other experts. 

Join our community

https://www.activecampaign.com/community


Onboarding Playbook: Improve Brand Awareness/Recognition 4

Create Awareness About Your Brand01

02

03

04

Get to Know Your Customers

Build Relationships by Telling Your Story

Turn Brand Awareness into Brand 
Recognition

Key Onboarding Activities
Outcome: Improve brand awareness/recognition.
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KEY ONBOARDING ACTIVITIES

Create Awareness About Your Brand
The first step of building your brand is to get your audience familiar with who you are. No matter how great 
your logo looks or how meaningful your message is, without awareness, your brand might as well not exist.

To build awareness, start by creating a content journey (social media ads, blog articles, videos, etc.) that 
introduces new contacts to your brand and drives traffic to your website or even better, to a dedicated 
landing page where they can learn more about you and your products/services.

Do you already have a website/landing page that you direct customer traffic to?

Yes

If you’re using a third party landing page provider (e.g., Unbounce), make sure to integrate it with 
ActiveCampaign.

No

No worries, if you’re on the Plus plan and above, you can create your own landing page in 
ActiveCampaign to funnel new contacts to.

Bonus Content: Use attribution and set up UTM parameters on your advertising campaigns to track 
your audience. Using attribution can help you find the digital marketing channels that best reach your 
target audience.

https://www.activecampaign.com/blog/build-perfect-landing-page
https://help.activecampaign.com/hc/en-us/articles/115000599030-How-to-connect-your-Unbounce-account-to-ActiveCampaign#take-note
https://help.activecampaign.com/hc/en-us/articles/360000168604-What-are-integrations-
https://help.activecampaign.com/hc/en-us/articles/360016066860-How-to-create-a-landing-page-in-ActiveCampaign
https://help.activecampaign.com/hc/en-us/articles/360016066860-How-to-create-a-landing-page-in-ActiveCampaign
https://help.activecampaign.com/hc/en-us/articles/115000686250-An-overview-of-Attribution
https://help.activecampaign.com/hc/en-us/articles/115000686370-How-do-I-setup-ActiveCampaign-touchpoints-traffic-sources-for-Attribution-#how-do-i-setup-activecampaign-touchpoints-traffic-sources-for-attribution--0-0
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KEY ONBOARDING ACTIVITIES

Get to Know Your Customers
It’s not always about how you’re marketing, it’s who you’re marketing to. If you want to increase brand 
awareness in an efficient and long-term way, take the time to get to know your target audience and then 
speak to them directly. The goal is to find the right audience for your business and try to capture their 
attention.

Here are a few ways to use ActiveCampaign to get to know your target audience:

Set up Site Tracking

As you interact with your audience, be sure to leverage site tracking data to understand more about 
their interests. Site tracking provides behavioral data that can be used to automatically create 
personalized experiences for each of your contacts as they interact with your site.

Bonus Content: Consider using Conversations (purchased as an add-on to your account) as a chat 
feature on your site to further engage with your customers and get to know their needs and understand 
how you can help them.

Collect information with Forms

Ask your contacts about themselves. Consider what information would be valuable to know about 
your customers and then collect that information by adding a form to your site page. If you’re 
already using a third party form creator (e.g., Typeform) and want to stick with it, make sure to 
integrate it with ActiveCampaign.

Create a Segmentation strategy

When you build communications about your brand, segment your audience into key target groups 
(based on interest, actions, characteristics, engagement, etc.). Once you’ve properly mapped out 
your strategy, create your lists, tags and custom fields so you can begin creating custom journeys 
that build stronger and more authentic relationships with your customers.

https://www.activecampaign.com/blog/get-to-know-your-customer-day
https://help.activecampaign.com/hc/en-us/articles/221542267-An-overview-of-Site-Tracking
https://help.activecampaign.com/hc/en-us/articles/115001573610-How-to-trigger-ActiveCampaign-automations-based-on-web-site-visits
https://help.activecampaign.com/hc/en-us/articles/115001573610-How-to-trigger-ActiveCampaign-automations-based-on-web-site-visits
https://help.activecampaign.com/hc/en-us/articles/360003700720-Conversations-Overview
https://www.activecampaign.com/learn/guides/how-to-add-forms-to-your-website
https://help.activecampaign.com/hc/en-us/articles/360009288019-How-to-connect-your-Typeform-account-to-ActiveCampaign
https://help.activecampaign.com/hc/en-us/articles/360000168604-What-are-integrations-
https://www.activecampaign.com/learn/guides/how-to-segment-contacts-using-lists-tags-and-custom-fields
https://help.activecampaign.com/hc/en-us/articles/360000030559-How-to-create-a-list-in-ActiveCampaign
https://help.activecampaign.com/hc/en-us/articles/115001826784-Managing-Tags-with-the-Tag-Manager#managing-tags-with-the-tag-manager-0-0
https://help.activecampaign.com/hc/en-us/articles/221433307-Custom-contact-field-overview
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KEY ONBOARDING ACTIVITIES

Build Relationships by Telling Your Story
To truly walk the walk when developing brand awareness, aim for being memorable! Nothing sticks to the 
individual memory as much as a good, compelling story. People want to connect with your brand on a 
personal level!

Building strong relationships with your contacts relies on sending meaningful messages that not only 
inform and educate them about your brand and your products and services, but also tells them about who 
you are, what drives your business, and what impact you aim to make in your customers’ lives.

Here are some ideas to help you tell your story:

Examples

● Send an automated welcome email to greet new customers as soon as they sign up for one 
of your lists. Welcome email campaigns have the highest engagement rates of any email you 
can send. Use this unique opportunity to not only tell your customers what to expect from 
you, but share what makes you different as well.

● Personalize your email campaigns! Use ActiveCampaign’s segment builder to not only select 
your target audience, but include conditional content that speaks directly to a contact’s 
specific interests. Insert personalization tags as well, to increase engagement and improve a 
contact's experience with your brand. (For more ideas on how to add value to your email, 
check out this article.)

● Ensure the same logo and brand colors are used in your emails to help people begin to 
recognize your brand. Create a template for your emails to not only save you time but ensure 
consistency in your messaging. If you need help with designing the look and feel of your 
email, free email design services are available for eligible Plus plan and above customers.

Bonus Content: Not everyone is going to connect with your story or have an interest in your 
products/services — and that’s ok! Maintaining a clean and engaged list of contacts is an integral part 
of increasing brand awareness/recognition.

https://www.activecampaign.com/learn/videos/create-a-welcome-email-automation
https://www.activecampaign.com/blog/automate-perfect-welcome-sequence
https://www.activecampaign.com/blog/why-differentiation-is-important
https://help.activecampaign.com/hc/en-us/articles/220341728-Walkthrough-of-creating-and-sending-an-email-campaign
https://help.activecampaign.com/hc/en-us/articles/221483407-How-to-create-segments-in-ActiveCampaign
https://help.activecampaign.com/hc/en-us/articles/220358207-How-to-use-Conditional-Content-in-emails
https://help.activecampaign.com/hc/en-us/articles/360000214360-How-do-I-insert-personalization-tags-into-my-campaigns-
https://help.activecampaign.com/hc/en-us/articles/360003077660-Adding-value-to-your-emails-in-ActiveCampaign#get-personal
https://help.activecampaign.com/hc/en-us/articles/360015720980-Create-a-template-for-your-emails
https://help.activecampaign.com/hc/en-us/articles/115000286530-Free-email-design-services
https://help.activecampaign.com/hc/en-us/articles/360006718779-Why-and-how-to-clean-your-contact-lists-for-better-email-deliverability#why-and-how-to-clean-your-contact-lists-for-better-email-deliverability-0-0
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KEY ONBOARDING ACTIVITIES

Turn Brand Awareness into Brand Recognition
Brand awareness and brand recognition go hand in hand. Once you start to build awareness, you want to 
turn it into recognition.

There is no better way to accelerate building brand recognition than identifying your advocates. Your 
advocates are your customers who absolutely love your products and services, and take the actions you 
want them to take.

Your advocates help create brand loyalty. They provide the critical social proof that people who are just 
learning about your brand want to see in order to feel comfortable providing their name and email address 
to you for follow-up. They are the voice that makes someone continue browsing your website in the first 
place, and dive further into what products/services you have to offer.

Here are some ideas for using your advocates to help build brand recognition:

Examples

● Add an engagement series automation to constantly monitor which of your contacts are 
most engaged, and most likely to respond to a review request.

● Import a referral program automation to incentivize happy customers to share your business 
with their friends, or other businesses who might benefit from your products and services.

● Gather customer feedback using forms and email surveys, and make improvements to your 
brand messaging based on your learnings.

Bonus Content: Check out this great blog on working with key opinion leaders (KOLs) to create trust in 
your brand and grow your business! 

https://www.activecampaign.com/blog/tip-of-the-week-engagement-tracking-know-your-most-engaged-contacts
https://www.activecampaign.com/marketplace/recipe/education-referral-opportunity-on-course-completion
https://help.activecampaign.com/hc/en-us/articles/115000844344-How-to-create-a-form-in-ActiveCampaign
https://www.activecampaign.com/blog/surveys-for-lead-nurture
https://www.activecampaign.com/blog/key-opinion-leaders

